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 KGNU Underwriting                      Information

Who listens to kgnu? Our Listeners are a prime demographic group that is difficult to reach through traditional media. The majority of KGNU listeners are highly educated, politically active and socially aware.
KGNU is Music & Information for the Front Range Communities

This volunteer powered radio station serves more than 2.6 million people in the Boulder/Denver Front Range area.
Listener Supported Public Radio
Paid membership and community support are an integral part of our funding. KGNU’s staff includes more than 200 volunteers for a 24 hour/7 days a week broadcast.

A Unique Mix of High Quality, Diverse Music

The music content on KGNU is like no other found on the dial. Jazz, Blues, Folk, Reggae, Latino, Country, Bluegrass, R&B and World are some of the many genres explored on Colorado’s most eclectic radio station.

Comprehensive News & Public Affairs for the Front Range

With a serious commitment to news and information, KGNU airs news from the BBC, Pacifica, NPR and many independent producers. The KGNU Morning Magazine is an indepth look at local and regional news.
What is Underwriting?

Underwriting is the process by which a business or organization provides the funds necessary for KGNU to produce, acquire and broadcast selected radio programs.

What are the benefits of Underwriting on KGNU?

Because of the uncluttered format and the unique programming of public radio, underwriting stands apart from commercial  advertising. Some businesses use underwriting together with traditional advertising. Others use public radio as their only source of marketing because it creates the kind of image they want for their company.
What can Underwriters                                            Say on KGNU?
Underwriting announcements are regulated by the FCC and must conform to the following guidelines:

              ALLOWED
· Value-neutral description of product or services

· Product or service listings that aid in identifying the business

· Twelve word/twenty second maximum
              Prohibited
· Comparisons and endorsements

· Qualitative Statements

· Expression of views

· Superlative Descriptions

· Price or Value Information

· Calls to Action
For example: “This program is supported by the KGNU Listener Members and by ABC whose product 123 is available at XYZ. They can be reached at.........................”

Underwriting Offers Businesses the Opportunity to:

Increase Name Awareness

Create and Present a Positive Image

Select Target Audiences

Communicate Values

Reach Decision Makers and Opinion Leaders
For more information contact Joanne Cole 303-449-4885 or joanne@kgnu.org
